

ADOPTED 3/13/12


Introduced by Council Members Gulliford and Daniels & Co-Sponsored


by CM Carter, Yarborough, Crescimbeni & Jones:
RESOLUTION 2012-125-A
A RESOLUTION BY THE CITY COUNCIL OF THE CITY OF JACKSONVILLE URGING LOCAL RETAILERS SELLING TOBACCO PRODUCTS TO REFRAIN FROM MARKETING AND/OR SELLING FLAVORED TOBACCO PRODUCTS; TO ELIMINATE ANY SELF-SERVICE DISPLAY OR PLACEMENT OF ANY TOBACCO PRODUCT, CANDY-FLAVORED TOBACCO PRODUCT, OR SMOKING PIPE AND SMOKING DEVICE, BY MEANS OF ANY SELF-SERVICE DISPLAY OR PLACEMENT, OR BY ANY MEANS OTHER THAN VENDOR-ASSISTED SALES; AND PROVIDING AN EFFECTIVE DATE. 

WHEREAS, tobacco is the leading cause of preventable death in both the United States and in the State of Florida, and nearly 90 percent of tobacco users initiated use before they were 18 years of age; and 

WHEREAS, each day in the United States, several thousand youths try smoking for the first time, with up to a third of those eventually dying of a smoking-related illness; and 

WHEREAS, tobacco industry advertising and promotional activities directly account for approximately one third of experimentation with smoking by persons under the age of 18; and 

WHEREAS, the 1998 Tobacco Master Settlement Agreement forbids cigarette manufacturers from directly or indirectly targeting youth in advertising, marketing, and promotion of tobacco products aimed at initiating, maintaining, or increasing smoking by young people; and 

WHEREAS, national studies have found that the vast majority of people using flavored tobacco products are younger than 18; and 

WHEREAS, flavored tobacco products are defined as loose tobacco including snuff flour, plug and twist tobacco products and blunt wraps prepared in such a manner with the purpose for chewing, inhaling, smoking or ingesting in any manner in which the product or any of its component parts (including the tobacco, filter, or paper) contains, as a constituent (including a smoking constituent) or additive, an artificial or natural flavor (other than tobacco or menthol) or an herb or spice, including but not limited to, strawberry, grape, orange, clove, cinnamon, pineapple, vanilla, coconut, licorice, cocoa, chocolate, cherry, coffee, or flavors found in alcoholic beverages, that is a characterizing flavor of the tobacco smoke; now therefore

BE IT RESOLVED by the City Council of the City of Jacksonville: 

Section 1. 
Urging the cessation of tobacco marketing.
The City Council strongly urges all local retailers that sell tobacco products where persons under the age of 18 have access to their store or products to cease the marketing and/or sale of all flavored tobacco products, including, but not limited to; cigars, cigarillos, bidis, smokeless tobacco products, hookah tobacco, and cigar/cigarette rolling papers. 

Section 2. 
Urging non-access to underage persons. 

The City Council strongly urges all local retailers that sell any tobacco products or tobacco-related supplies; e.g., pipes, cigar/cigarette rolling papers, etc., ensure persons under the age of 18 cannot access those products through a self-service display or placement or by any other means. 

Section 3.

Effective Date. This resolution shall become effective upon signature by the Mayor or upon becoming effective without the Mayor's signature.

Form Approved:

   /s/ Margaret M. Sidman_______ 
Office of General Counsel

Legislation Prepared by:
Margaret M. Sidman
G:\SHARED\LEGIS.CC\2012\Res\Gulliford Smoking Vending.doc 
1
- 3 -


